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Drivers of innovation
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Consumerization of IT
What does that mean to you?

Plutocracy Meritocracy Technocracy

Clearly defined roles Flat structures Ecosystems

Reputation and scale Things move fast Instant

First world Emerging markets New economies
Telephone Internet and email M2M / social networking
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Consumerization accelerates the Change Cycle
Enforcing instant Business IT Allignment
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External Focused

Technology Savvy
Business Savvy

Internal Focused

“By 2016 Business Innovation will be a
key criteria for CIO evaluation”




What's next?
‘The internet of things’

1960s: Mainframe Era 1980s: Personal Computer Era 2000s: Mobility Era 2020 and beyond: Ubiquity Era
One computer per many users. One computer per user. Several computers per user. Thousands of computers per user.
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